
PR REPORT
TALENT AQUISITION



EXCEEDED GOAL

4400 
ELIGIBLE PEOPLE

2016: 163 eligible people

WITH A WINNING COMMUNICATION 

STRATEGY, WE EXCEED THE INITIALLY 

PROPOSED HIGH GOAL, GETTING THE 

BEST RESULTS UNTIL TODAY FOR A 

PEPSICO HR PROGRAM



BIG NUMBERS | BE UNIQUE

122

PUBLICATIONS

IN PRESS

12 MILLIONS 

UNIQUE VISITORS

IN PRESS

6 MILLION

ADVALUE

PRESS PEPSICO SOCIAL NETWORKS

12 FACEBOOK POSTS

11 TWITTER POSTS

LINKEDIN ARTICLES

4,406 VIEWS

1,359 LIKES 

61 COMMENTS 

238 SHARES 

KAROL PINHEIRO

YOUTUBE
84,929 VIEWS

505 COMMENTS

22.004 CLICKS TO SITE

INSTAGRAM
15,102 LIKES

159 COMMENTS

174,687 IMPRESSIONS

DIGITAL INFLUENCERS INTERNAL COMMUNICATION 

ENDOMARKEITING

415 INTERACTIONS 

28 COMMENTS 

PEPAPP  - 5 POSTS 3 RELEASES

7,8 MILLIONS

IMPRESSIONS

98 THOUSAND

CLICKS TO SITE



• For the launch of the be unique platform it 

was negotiated an exclusive interview with 

PepsiCo's vice president of human resources, 

Marcus Vaccari, for Exame magazine

• Publications on PepsiCo's social media 

channels

• Digital influencers at Linkedin, Youtube and

Instagram

• Internal communication

MOMENTS: PR STRATEGY

• Press 

• Publications on PepsiCo's 

social medias

• Super League videos

• Ad at Instagramm Stories



• Exclusive interview with the company’s HR 

vice president, Marcus Vaccari, for Exame:

USD$ 10.690,58 ad value

534.529 unique vistors

• 3 publications on PepsiCo's social media 

channels: 357.223 people reached

• 3 Linkedin articles: 4.406 views / 1.359 likes

| 1 Youtube video: 84.929 views / 1 Instagram

post: 174.687 impressions

• 3 Publications on Pep em Dia / 5 posts on

Pepapp / 415 interactions and 28 comments

MOMENTS: PR RESULTS

• 51 publications in Press / 

USD$ 130.163,5 ad value / 

6.508.150 unique visitors

• 4 publications on PepsiCo's 

social medias: 739.719

people reached

• 4 Super League videos: 

274.000 views / 1.373.263 

people reached

• 2 ads at Instagram Stories: 

69.000 views / 8.000 clicks





VACCARI INTERVIEW 

MARCUS VACCARI, VICE PRESIDENT OF HUMAN 

RESOURCES AT PEPSICO BRASIL

THE EXAME MAGAZINE PORTAL IS ONE OF THE 

LARGEST REFERENCES FOR YOUNG PEOPLE 

WHO ARE LOOKING FOR QUALIFIED AND 

GOOD CAREER OPPORTUNITY IN LARGE 

COMPANIES.

THE READER OF THE OUTLET IS USUALLY 

LOOKING FOR COMPANIES THAT CLEARLY 

SHOW THEIR CULTURAL PILLARS, VALUES AND 

THAT HAVE THE ABILITY OF NEW TALENT TO 

INTENSIFY THEIR BUSINESS

LAUNCH OF BE UNIQUE

USD$ 10.690,58

AD VALUE

534.529 

UNIQUE VISTORS
1.665.100 

PAGE VIEW



DIGITAL | SITE PEPSICO | PAGE ABOUT “SEJA UNICO”

17.313
PAGE VIEWS

14.509
UNIQUE VISITORS

3m55s
AVERAGE TIME

ON PAGE

TO CREATE A DYNAMIC CONTENT, THE NEW “YOUNG TALENTS” AT PEPSICO’S

BRAZILIAN SITE WAS REFORMULATED. THE PAGE NOW HAS A COMPLETE TEXT

ABOUT FIRST GEN, NEXT GEN AND PRO GEN AND THREE VIDEOS WITH MARCUS

VACCARI (PEPSICO’S HR LEADER) TALKING ABOUT THE 3 INICIATIVES

Click to watch.

Click to watch.

Click to watch.

http://www.pepsico.com.br/quem-somos/carreira/sejaunico

https://www.youtube.com/watch?time_continue=26&v=taH5ucHioO0
https://www.youtube.com/watch?v=zLyAgK7_Mw4
https://www.youtube.com/watch?v=OeWWnX7Cyw0&t=4s
http://www.pepsico.com.br/quem-somos/carreira/sejaunico


DIGITAL | INFLUENCERS | KAROL PINHEIRO

We invited the digital influencer Karol Pinheiro to visit the 

PepsiCo’s central office in São Paulo. She posted a video on 

her YouTube channel showing the office and talking to 

PepsiCo’s employeers to learn more about the company and 

the “Seja Único” platform. She also did a post at her 

Instagram account

WHO IS SHE?
Karol Pinheiro is one of the most influent people on Brazilian 

internet, producing content for the young adult audience. 

She is journalist, already wrote a book and has almost 1 

million subscribes at Youtube and more than 800 thousand 

followers at Instagram

WE PRESENT THE CASE KAROL 

PINHEIRO AT THE LAST ABA MEETING



DIGITAL | INFLUENCERS | KAROL PINHEIRO

84.962
VIEWS

https://www.youtube.com/watch?v=HnQacezygHY

11.000
LIKES

505
COMMENTS
98% POSITIVE

174,687
IMPRESSIONS

15.102
LIKES

159
COMMENTS

22.004
CLICKS TO SITE

https://www.youtube.com/watch?v=HnQacezygHY


DIGITAL | INFLUENCERS | KAROL PINHEIRO

THE COMMENTS SAY EVERYTHING!



DIGITAL | INFLUENCERS | KAROL PINHEIRO

THE COMMENTS SAY EVERYTHING!



DIGITAL | INFLUENCERS | KAROL PINHEIRO

THE COMMENTS SAY EVERYTHING!



DIGITAL | INFLUENCERS | LINKEDIN ARTICLES

MARC TAWILL
Journalist, broadcaster and writer. He directs Tawil Comunicação, an agency that he 

founded in 2010, in São Paulo. Number 1 Top Voices at LinkedIn Brasil

Click here to read the article

THEME:

Skills are important. But 

values takes you much further

1.401
views 788

likes

166
shares

23
comments

https://www.linkedin.com/pulse/habilidades-s%C3%A3o-importantes-mas-valores-te-levam-muito-marc-tawil/


DIGITAL | INFLUENCERS | LINKEDIN ARTICLES

MATHEUS DE SOUZA

Click here to read the article

1.802
views 265

likes

33
shares

20
comments

MBA in Business Management. Considered by LinkedIn as the 3rd most influential 

Brazilian in the network in 2016 - the youngest on the list

THEME:

How an executive is born: the 

opportunities and challenges of 

trainee programs

https://www.linkedin.com/pulse/como-nasce-um-executivo-oportunidades-e-desafios-dos-de-de-souza/


DIGITAL | INFLUENCERS | LINKEDIN ARTICLES

FLAVIA GAMONAR

Click here to read the article

1.563
views

306
likes

39
shares

18
comments

LinkedIn Top Voices, selected as the fourth Brazilian to excel in producing content 

in 2016 and winner of the Digitalks 2017 Award in the Content Marketing category

THEME:
The world has changed: is there a new 

way to recruit talent?

https://www.linkedin.com/pulse/o-mundo-mudou-ser%C3%A1-que-existe-um-jeito-novo-de-recrutar-gamonar/


DIGITAL | POSTS AT PEPSICO’S CHANNELS | SEJA ÚNICO

1 POSTS AT TWITTER
2 POSTS AT FACEBOOK

1.315.579
IMPRESSIONS

357.223
PEOPLE REACHED

9.269
CLICKS TO SITE

RESULTS TX
FB CLICK: 4,2%

(page range: 0,8%)

TW ENG: 1,98%

(page range: 2%)





+ VACCARI INTERVIEW 

Época Negócios magazine has 

published a story about how 

companies are adapting their 

recruitment programs to attract 

young talent. An important part of 

the strategy, PepsiCo has placed in 

the hall of most innovative 

companies, highlighting the unique 

program. Marcus Vaccari, the 

company's vice president of human 

resources, and Carolina Pett, 

Trainee, were one of the characters 

chosen by the magazine to run the 

publication



+ IN THE PRESS – NEXT GEN 



JOURNALISTICS VEHICLE FACEBOOK PAGES

BESIDES THE REPERCUSSION ON 

THE OUTLETS OF THE MAINSTREAM 

MEDIA, AND IN THE REGIONAL 

ONES, WE ALSO GRANTED SOME 

SPACE IN THESE MAGAZINE AND 

NEWSPAPER’S FACEBOOK 

PROFILES.

THERE WERE 27 PAGES OF 

JOURNALISTIC AND JOB-DEDICATED 

PUBLICATIONS THAT PUBLICIZED 

THE OPPORTUNITIES OFFERED BY 

PEPSICO

WITH HIGHLIGHT TO THE THREE 

MAIN REPLICATIONS, EXAME.COM, 

EXTRA AND VOCÊ S / A



+JOURNALISTICS VEHICLE FACEBOOK PAGES



DIGITAL | POSTS AT PEPSICO’S CHANNELS | NEXT GEN

2 POSTS AT TWITTER
2 POSTS AT FACEBOOK

1.123.740
IMPRESSIONS

725.300
PEOPLE REACHED

48.965
CLICKS TO SITE RESULTS TX

FB CLICK: 1,5%

(page range: 0,8%)

TW CLICK: 12,49%

(page range: 0,5%)



DIGITAL | POSTS AT PEPSICO’S CHANNELS | LEAGUE VIDEOS

THE SUPER LEAGUE

We invited three PepsiCo’s employees to disseminate the message of “Seja Único” and to 

talk to the audience about the PepsiCo’s values, structure, learnings and how amazing is to 

be part of the company, inviting the visitors to subscribe the initiatives about Young Talents

WHO ARE THEY?

FABIANA SARAIVA
Intern Communication Analyst

UniCo – São Paulo

CAROLINA PETT
PACH of Operations
UniCo – São Paulo

AMANDA ROSA
PCM Analyst

Sorocaba Plant



DIGITAL | POSTS AT PEPSICO’S CHANNELS | LEAGUE VIDEOS

WHAT THEY DID?

4 vídeos in “self format”, about 4 themes: “PepsiCo’s infrastructure”, “Culture 

and People”, “Products and Services” and “What I learned at PepsiCo”. The 4 

videos was posted at PepsiCo’s Facebook and Twitter

1.373.263 
PEOPLE REACHED

274.000
VIEWS

VIEWS TX
FB: 15%

(page range: 14%)

TW: 45%

(page range: 40%)



DIGITAL | AD AT INSTAGRAM STORIES

The League did brief videos that were used as Instagram Stories Ads. The objective 

of the ad was to invite people to subscribe at the Young Talents initiatives

8.872
CLICKS TO SITE1.143.793

REACH

6%
VIEW TX

1%
CTR

69.000
VIEW COMPLETE



INTERNAL COMMUNICATION/ ENDOMARKEITING



INTERNAL COMMUNICATION/ 

ENDOMARKEITING 
PEPSICO CHANNELS

WE PUBLISHED ON THE INTERNAL 

PEPSICO CHANNELS, PEPAPP AND 

NEWS LETTERS A NOTICE ON THE 

BEGINNING AND END OF DEADLINES 

FOR SUBSCRIPTIONS ON THE BE 

UNIQUE PLATFORM. WITH 

EXCELLENT RESULTS, WE WERE ABLE 

TO DISSEMINATE THE INFORMATION 

TO THE COMPANY'S EMPLOYEES

PEPAPP

POST´S 



NEWS LETTERS 

POSTS 

415

INTERACTIONS 

28

COMMENTS 

PEPAPP  - 5 POSTS

3 RELEASES 

PEP IN DAY – NEWS LETTERS

INTERNAL COMMUNICATION/ 

ENDOMARKEITING 
PEPSICO CHANNELS




